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ABSTRACT
A year has passed since the Covid-19 pandemic hit the world and no one could have imagined
that it would leave such a massive impact on the world economic landscape. The most affected
groups are the Rural Micro, Small, and Medium Enterprises (MSMES) and micro-entrepreneurs.
With the implementation of the Movement Control Order (MCO), the business owners are in
dilemma in the way to sustain and maintain their businesses. They need to scrutinize the ability
of their businesses to continue operations amid the Covid-19 pandemic. Besides, these business
owners were forced to explore new strategies to interact with customers and to simplify
transaction processes. A new shift or new normal of the spending habits are formed where
individuals are more interested to perform online shopping, and this creates an ideal market
environment for business owners to accelerate, test, and launch new experience-driven mobile
applications and websites across all their digital platforms. Hence, this study is an empirical
attempt to formulate the digital accounting competency model for rural MSMEs. The available
online empirical recourses by the name of digital accounting entrepreneurship and sustainable
performance of the rural MSMEs in different online database sources such as Google Scholars,
Springer Link, Wiley, Science Direct, JSTOR, Emerald full text, Scopus, and EBSCO HOST were
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used for the review. The review findings hitherto show that digital accounting entrepreneurship
has a significant role in ensuring the sustainable performance of the rural MSMEs, especially
for entrepreneurial competency, marketing capability, knowledge sharing, financial resources,
technology usage, drive change and engagement, and individual competency is considered the
most influencing factors toward sustainable performance among the rural MSMEs in the world.
This finding, therefore, warrants a more in-depth analysis to develop a digital accounting
entrepreneurship competency model.

Keywords: Accounting Entrepreneurship, Competency Model, Digital Entrepreneurship,
Sustainable Performance, MSME.

INTRODUCTION

A year has passed since the Covid-19 pandemic hit the world and no one could have imagined
that it would leave such a massive impact on the world economic landscape. The most affected
groups are the Rural Micro, Small, and Medium Enterprises (MSMES) and micro-entrepreneurs.
With the implementation of the Movement Control Order (MCO), the business owners are in
dilemma in the way to sustain and maintain their businesses. The Covid-19 pandemic has two
different impacts on entrepreneurs and business owners where some have recorded sales
booming and some have had to swallow bitterness when sales plummeted. The announcement of
MCO made in a short period at that time has left them shocked and most unprepared when their
business cannot operate as usual, in which have to run under strict Standard Operating
Procedures (SOP) and ended up incurred additional costs. Furthermore, the absence of customers
is the biggest factor most companies and business owners decide to close their business
premises.

During the MCO period, the business owners ensure that their businesses can be
maintained and sustain even if business operations are disrupted. With regards to the principle of
accounting, it is a must for business owners to make an assessment and report on financial
position as if the business will continue forever. They need to scrutinize the ability of their
businesses to continue operations amid the Covid-19 pandemic. Besides, these business owners
were forced to explore new strategies to interact with customers and to simplify transaction
processes (Dwivedi, Ismagilova, & Hughes, et al., 2020). A new shift or new normal of the
spending habits are formed where individuals are more interested to perform online shopping,
and this creates an ideal market environment for business owners to accelerate, test, and launch
new experience-driven mobile applications and websites across all their digital platforms.

LITERATURE REVIEW

Digital Entrepreneurship

Digital entrepreneurship is a term that describes how entrepreneurship will evolve as business
and society continue to be transformed by digital technology. According to European
Commission (2015), digital entrepreneurship can be defined as a phenomenon associated with
the generation of value through the creation and expansion of new ventures and transformation
of the existing businesses with the identification of novel digital technologies and novel usage of
such technologies. In other words, digital entrepreneurship is a traditional business environment
that is digitalized based on the use of digital media and technology (Nambisan, 2017). According
to Le Dinh, Vu, and Ayayi (2018), digital entrepreneurship is an expansion of traditional
business efforts with the latest technologies to create digital businesses. It is a medium of online
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business transactions using innovative technology infrastructure facilities (Musbri, 2011), to
transform the entrepreneurial activities to be able to bring their business to national and world
markets.

Lately, many entrepreneurs have developed market opportunities by using online
applications such as Facebook, Instagram, Twitter, WhatsApp, Telegram, YouTube, and E-mail
to expand and widen their businesses. The social media platform has made a huge impact for
many entrepreneurs to take the opportunities to advertise their products and services (Shabbir,
Ghazi & Mehmood, 2016) and thus, generate huge income every month. The application of
social media platforms creates entrepreneurial opportunities such as new ways of finding
customers, new ways of generating revenue and reducing cost, new opportunities to collaborate
with partners, and new ways of designing and offering products and services (Park, Sung & Im,
2017). Internet-oriented entrepreneurs have shown a significant increase in their business growth
as mentioned by Mostafa, Wheeler, and Jones, and Coviello (2005) in Faradillah, Samsudin, and
Ali (2015). Digital participation is an advancement used to promote business globally
(Faradillah, Nur Ajeerah, & Nor Azlili, 2019; Faradillah, Samsudin, & Husna, 2019). In a study
conducted by Suriantie and Nor Aishah (2017), the use of social media to introduce and promote
business products can increase sales revenue and productivity. The social media platforms create
additional opportunities for entrepreneurs (Rippa & Secundo, 2019).

According to Kraus, Kailer, Kallinger, and Palmer (2019) issues related to digital
business continue to change from time to time. The latest development of digital technology
brings changes to existing business models and new creations, the introduction of new products
and services as well as increased efficiency of business processes which ultimately makes
businesses more competitive. Jonathan P. Allan (2019) mentioned in his book that digital
entrepreneurship encompasses everything new which includes new methods of identifying target
customers, new ways of designing and providing goods or services, new methods of revenue
generation and cost reduction, new opportunities to collaborate with partners, and new sources of
opportunities, risks, and competitive advantages. A digital business plan needs to be developed
which focusing on customer demands, that prioritizes the value chain over the supply chain for
the business to sustain and remain competitive. The main issue in the value chain is to solve
customer problems, satisfy customer needs and add value to customers. The power of social
media can trigger a new phenomenon of entrepreneurship.

Micro, Small, and Medium Enterprises (MSMES)

Micro, Small, and Medium Enterprises (MSMEs) comprise several key sectors, namely the
manufacturing, services, construction, agriculture, mining, and quarrying sectors. MSMEs are
divided into three main sizes, namely micro industries, small industries, and medium-sized
industries. These three industry sizes are distinguished by their total annual sales turnover and
number of employees. MSMEs play an important role in the development of a country's
economy and the local community. The existence of these MSMEs have provided and opened up
a wide range of employment opportunities, especially for the low-income rural population.
Malaysia and several other countries like South Korea, Singapore, Indonesia, and Thailand were
the forerunners that took early initiatives in promoting MSMEs, on the awareness of each that
the MSMEs sector can provide a positive impact on economic development in the country
(Mohd Rosli, 2000). Since it plays a significant role in the country’s economy, the Malaysian
government focuses on the development of the rural MSME as a key country resource to
transform Malaysia’s economic policy into a new high-income generating country. MSMEs play
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a vital role in the Malaysian economy and are considered to be the backbone of industrial
development in the country (Salleh & Ndubisi, 2006).

Each county may define MSMEs differently based on criteria developed that meet its
needs, expectations, and demands. MSMEs have distinguishable features in terms of product
type, organization, capital, location, worker, and production technology (SME Corp, 2020).
MSMEs products are mainly divided into two types; consumer products that meet daily needs
such as foods, textiles, furniture, and handcraft. The other type of MSMEs products is the
replacement parts to support large industries such as a car, cushions, nuts, and others. The
MSMEs only use a small amount of capital as compared to other larger companies. It is mainly
because MSMEs are usually located in low-cost industrial areas, in the suburbs, in small towns
and villages, and sometimes in their own homes. In terms of employment, most employed or hire
workers are either semi-skilled or unskilled workers with less formal education and skills
training. MSMEs are a labor-oriented sector where the demands for labor directly reduce
unemployment, create employment opportunities for unskilled and semi-skilled workers to earn
income, and reduce the income gap among the community.

Entrepreneurship Competencies for Sustainable Performance of MSMEs

The term entrepreneurship competency refers to the key characteristics that should be possessed
by successful entrepreneurs to perform entrepreneurial functions effectively. The competent
entrepreneur is expected to combine creativity, innovation, problem-solving, including resources,
and financial and technological knowledge to the maximum level. These competencies enable
entrepreneurs to adapt to the current situation and changes. A competent entrepreneur will be
more capable and more efficient as compared to other entrepreneurs who have the same
knowledge and qualifications. Among attributes of entrepreneurial competency are marketing
capability, knowledge sharing, financial resources, technology usage, drive change and
engagement, and individual competency. McClelland (1987) has listed thirteen characteristics of
entrepreneurial competency based on the successful entrepreneurs in Malawi, India, and
Ecuador. These characteristics are initiative, seeks and act on opportunities, persistence,
information seeking, concern for the high quality of work, commitment to work contract,
efficiency orientation, systematic planning, problem-solving, self-confidence, assertiveness,
persuasion, and use of influence strategies.

The Covid-19 pandemic crisis has resulted in many countries having travel restrictions,
social spacing, and public event postponements. These have caused depression, anxiety, and
stress to human behavior and psychology (Abdulghani, Sattar, Ahmad, & Akram, 2020). The
impacts also can be seen in the economic activities due to the closure of retail premises and
disruption of product delivery chains (Karabag, 2020). Some entrepreneurs and business owners
are starting to take alternative approaches to operate their businesses to ensure income
sustainability. Among them, shifting to online sales through social media and mobile
applications, such as Facebook and Whatsapp, running a private runner, as well as saving
operating costs through downsizing the business (Kusmaharani & Halim, 2020; Noor Fadhiha,
Zuha Rosufila, & Muhammad Abi Sofian, 2017). With the vast majority of users now active on
social media, entrepreneurs need to start taking advantage and focus business models and
marketing efforts on social media channels to drive more customer engagement. Gregurec,
Tomicic Furjan, and Tomicic-Pupek (2021) suggest that the MSMEs’ entrepreneurs need to
adjust their business models to adapt to the current economic situation.
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The use of technology in MSMEs is complex as it evolves. These complex changes make
it difficult for small-scale entrepreneurs, especially those with rural backgrounds, and less
exposed to the more sophisticated and modern technologies to learn it within a short time.
Technology speaking, the level of technology used is very low. In other words, they have no
skills in handling the technology as they were so used in applying traditional methods rather than
through the use of modern technology (Idris & Rahmah, 2009; Rahmah & Nor Aini, 2006). A
study conducted by Camilleri (2018; 2019; 2020) revealed that there is a positive and significant
relationship between the perceived usefulness of digital media and the pace of technological
innovation. The young owner-managers from MSMEs were found more likely to use digital
media to improve their stakeholder engagement. Urban and modern entrepreneurs are very
dependent, highly skilled, and motivated to use the social media platform in their business
dealings (Faradillah, Samsudin & Nur Ajeerah, 2017). They interact and connect with the
customers, build a long-term relationship with them and allow suggestions or opinions from
them to improve their products and services.

Rapid technological change today has been influenced the development of the industrial
revolution in various sectors around the world. 1R4.0 that has affected globally will give fierce
market competition in the event of a perpetrator industry in Malaysia is not ready to face it. This
IR4.0 revolution has given a big challenge to MSMEs in the face of automation technology as
well as human capital development. The adoption of technology and social media is becoming
one of the most important aspects of digital marketing which can lead to the sustainable
development of MSMEs (Ardjouman, 2015). The introduction of IR4.0 gives an advantage to the
entrepreneurs in three things; increasing public awareness on the importance of science and
technology-based products, the use of the Internet of Things (IoT), and implementing economic-
based innovation (frugal innovation). Products with elements of innovation and technology,
which will be more easily accepted by consumers. Due to the Covid-19 pandemic and the MCO
implementation, the majority of the customers are now starting to be active in the online and
digital world, calling on merchants to dabble in the digital world as well.

Various motivational factors have been identified to be key factors that influence the
MSMEs’ entrepreneurs to integrate between entrepreneurial knowledge and digital
entrepreneurial intention (Ahmad, Saeid & Mahsa, 2017; Ngoasong, 2015) which are family and
academic background, attitude, and skills. Warschauer (2003) on the other hand has introduced
some of the key resources needed by the digital entrepreneurs; (1) physical resources — access to
computers, (2) digital resources — understand the Internet content, (3) human resources — digital
knowledge, and (4) social resources — local communities and institutions which are Internet-
dependent. However, a study was done by Rofikoh, Permata, and Lin (2018) revealed that there
were several issues faced by MSMEs’ entrepreneurs with regards to technology acceptance and
adoption. The issue of lack of experience and sufficient training of staff, low commitment to
technology implementation, low readiness of managers and staff, and high-cost maintenance
could hinder the MSMEs to move forwards in marketing their products and services.

Omiunu (2019) in his study disclosed a positive relationship between e-literacy or digital
knowledge with the adoption of technology towards the high performance of women-owned
MSMEs. MSMEs that took advantage of using technology have to select the right marketing
content to enhance strong customer relationships, which leads to their behavior generating
sustainable performance for enterprises (Wibowo, Chen, Wiangin, Ma & Ruangkanjanases,
2021). Nevertheless, are rural MSMEs’ entrepreneurs willing to change their minds to shift to
automation and innovation technologies in line with industrial revolution 4.0 (IR4.0)? For rural
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MSMEs entrepreneurs, existing infrastructure support may have some constraints that limit
business operations during MCO. To ensure business continuity and sustainability, distribution
chain support by the government should be taken into consideration. To the best of the authors’
knowledge, there were very few studies conducted to discuss the business strategies for the
sustainability of the business among rural MSMEs entrepreneurs. Although previous studies are
suggesting that firms need to formulate crisis management strategies, (Koonin, 2020; CPA
Australia, 2020), such strategies are found to be more relevant for large and developed business
firms rather than rural MSMEs. Voluminous studies focused on large-scale businesses,
particularly in developing areas (Pine & McKercher, 2004; Cole & Watkins, 2015; Noor Fzlinda,
Khairul Hanim, & Juliana, 2020).

Additionally, there is one significant factor that could obstruct the development of
MSMEs which is the financial assistance that was discussed by previous researchers (Sheikh &
Md. Mosharraf, 2019; Sibanda, Hove Sibanda, & Shava, 2018; Isa, Jaganathan, Ahmdon &
Ibrahim, 2018; Chamani, Kulathunga & Marawansha, 2017; Chowdhury & Alam, 2017;
Dvorsky, Schonfeld, Kotaskova & Petrakova, 2018; Yusrinadini, Azizi & Shuhymee, 2016;
Hoque, Sultana & Thalil, 2016). Financial assistance is the most important aspect for the
MSMESs’ entrepreneurs to market their products and services more widely. MSMEs’ access to
finance is somehow affected by firm characteristics, policies, and procedures. The size and age
of the firm, education, and skills of the owners are some of the biggest challenges of the
MSMEs’ entrepreneurs to secure loans from financial institutions. Many of the MSMEs’
entrepreneurs operate their businesses in rural areas and are often described as less educated
entrepreneurs. As a result, they face some financing constraints, particularly concerning the
banks’ documentation. Among the reasons for the refusal of MSMEs, financing applications
were due to insufficient documents, poor credit history, and unsuccessful business plans.
Besides, unfavorable credit terms such as high interest rates and lack of collateral security have
impacts on credit rationing.

SME Corporation Malaysia which is the central coordinating agency (CCA) under the
Ministry of Entrepreneur Development Malaysia (MED) has been set up in 2009 to coordinate
the implementation of development programs for MSMEs across all related Ministries and
agencies (SME Corporation Malaysia, 2020). The establishment of the MED is to streamline the
roles of over 60 Entrepreneur Development Organisations (EDO). For MSME development, the
Ministry of Entrepreneur Development (MED) had launched the Entrepreneurship One-Stop
Centre (PSK) also known as PSK@SME Hub in October 2018. Among services provided are
business advisory hub, SME Hub Links, Pockett talk, Info Centre, SME Product Gallery, and
Virtual SME Hub. The hub which can be accessed online and offline provides knowledge and
assistance to aid the development of MSMEs. Moreover, these services are in rural areas, which
is closer to the rural entrepreneurs. Apart from that, the government has allocated various types
of funds and grants to aid MSMEs especially in rural areas, so they can transform their business
from traditional entrepreneurial business to digital entrepreneurship. Recently, the government of
Malaysia has allocated RM300 million with the purpose to speed up the adoption rate of digital
solutions among rural MSMEs through the Economic Stimulus Package (Pakej Rangsangan
Ekonomi 2020, 2020). The allocation is channeled to the Malaysia Digital Economy Corp
(MDEC). MDEC will be utilizing the fund to further empower the Perkhidmatan e-Dagang
Setempat (PeDAS) transformation program that will be focusing on modernizing and digitizing
rural internet centers by turning those internet centers into e-commerce hubs so that MSMEs can
explore and expand their market opportunities through e-commerce platforms. MSMEs are
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encouraged to utilize these rural internet centers to gain the right digital, entrepreneurial, and e-
commerce skills (Adlina, 2020).

A study has been conducted to find out the success factors of women entrepreneurs in
Kelantan, one of the states in Malaysia. The findings suggested that environmental and family
dimensions, as well as personal attributes, play a big role in the success rate of women
entrepreneurs in Kelantan (Kartini, Haslina, Zuraida, & Norudin, 2015). The involvement of
rural women in MSMEs could contribute to the advancement of the national economy. The
government has made the MSMEs’ development one of the national agendas and a vital resource
towards transforming Malaysia’s economy into a high-income model. It is undeniable that
MSMEs have contributed substantially to the advancement of the national economy, and the call
to intensity the involvement of rural MSMEs’ entrepreneurs is not only important to the
economy, but it is also a path to raising their quality of life. Abdul Jumaat (2012) in his study
showed that interest, life impulse, having necessary skills and environmental influence has a
significant relationship with women's involvement in MSMEs in Pahang. A similar study also
revealed that individual entrepreneur success will work hard to achieve the specific goal, always
thinking about the improvement in doing the job, and high confidence level in believing that they
can control their life was the need for achievement and entrepreneurial success among women
entrepreneurs in Malaysia (Nurwahida & Abdul Manaf, 2011).

The presence of MSMEs in the rural area of Malaysia is important to boost the economy
and income of the rural population. MSMEs currently provide 5.7 million jobs to 70% of
Malaysia’s workforce. A total of 98.5% of all business establishments in Malaysia are MSMEs,
and in 2018, MSMEs contributed RM521.7 billion to the nation’s gross domestic product (GDP).
MSMEs are defined as firms with sales turnover not exceeding RM50 million (or employment
not exceeding 200 workers) for manufacturing industries. For the services and other sectors, the
threshold was also raised, as firms with sales turnover not exceeding RM20 million or
employment not exceeding 75 workers (SME Corporation Malaysia, 2020). All MSMEs must be
entities registered with Suruhanjaya Syarikat Malaysia (SSM) or other equivalent bodies. The
MSMEs comprise of the individual entrepreneur and group entrepreneurs who have skills and
expertise in a particular field and carry on a regular business by selling their products and
services.

Accounting and Entrepreneurs

Although the MSMEs’ entrepreneurs can manage their business efficiently, still, there are less
knowledgeable about managing accounting and recording transactions of their daily business
activities. According to Davis, Dunn, and Boswell (2009), it was found that small businesses do
not realize the benefits and advantages of recording and managing their financial statements and
prefer not to record their daily transactions. Among the benefits of recording daily transactions
and operations are that it will enable them to make better management and financial-related
decisions, assist in preparing annual tax payments, and prepare the next planning for the
business. Basic knowledge of bookkeeping is essential for small business owners and
entrepreneurs to sustain their businesses. From the preparation of the financial statement, the
entrepreneur can find out all the financial profits and losses in a business. Some entrepreneurs do
not know whether their business is profitable or profitable if they choose not to record their daily
transactions and only can estimate the profit or loss of the business. Furthermore, according to
Brecht and Martin (1996), Appiah (2014), and Noor Azizi, Shamsul Nahar, and Mahamad
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(2003) entrepreneurs can make use of the non-accounting information from the financial
statement in supporting financial information to make better decisions.

Results from Ahmad Zukni (2000) found that some MSMEs’ entrepreneurs do record
their daily transactions manually. Manual accounting is a paper-based accounting system, in
which journals and registers of books, vouchers, and books of account are used to store, classify
and analyze the financial transactions of an organization to maintain records of business
transactions due to its lower cost. In a country that is moving towards an era of globalization and
technology, MSMESs need to make changes to face significant competition in the future. These
changes involve the use of good technology in their businesses. Duschinsky and Dunn (1988)
revealed that 80% of the 800 successful MSME entrepreneurs in British are those who use
computerized accounting systems. The findings were supported by Noor Azizi, et al (2003),
where the use of a computerized accounting system determines the sustainability of the business
among MSMEs. The implementation of a computerized accounting system by combining
physical and digital documents will save time and money for the company (Nuckles, 2014).

Haleem (2016) in his study describes six factors that hinder to use of computerized
accounting systems in government institutions. Those factors are cost, management support,
human resources, user views, infrastructure, and internal control systems. Nakyobe, Nambi,
Aguti, and Ssewankambo (2016) found that lacking effective staff training on the computerized
accounting system can affect the implementation of the system in an organization. According to
Amanamah, Morrison, and Aseidu (2016), and Nyang'au, Okibo, and Nyanga’u, (2015), the level
of staff education is a factor that will influence the effectiveness of the implementation of
accounting systems among MSMEs. Ifinedo (2011) highlights that technological information
knowledge is seen as one of the internal factors that have an impact on the success of the
implementation of computerized accounting information systems. Other than that, full supports
from the top management are important for the MSMEs to use the system effectively (Mohd
Fazli, Hoshino, and Md Nor Hayati, 2012). This is because the top management has a significant
influence to determine and motivate the employees to use the system.

Today, with the advent of the Covid-19 pandemic that has greatly affected businesses,
accounting data is becoming increasingly important to enable entrepreneurs to see the ability of
their businesses to continue operations. Knowing the financial health of the business helps the
entrepreneur in deciding what should be done through the crisis.

METHODOLOGY

This is the review study that has examined the determinants of digital accounting
entrepreneurship competencies towards the sustainable performance of MSMEs from the flow of
existing literature. In this study, the available online empirical recourses by the name of digital
accounting entrepreneurship and sustainable performance of the rural MSMEs in different online
database sources such as Google Scholars, Springer Link, Wiley, Science Direct, JSTOR,
Emerald full text, Scopus, and EBSCO HOST were used for the review. From this search,
several journal articles, conference papers, and other types of work have been analyzed to
determine which articles need to be included in the review of this paper. After reading
thoroughly most relevant articles collected were found best fit within objectives of the present
issues about digital accounting entrepreneurship competencies. The review has been examined
based on objectives, methods, and findings accordingly to all collected empirical studies.
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DISCUSSION AND CONCLUSION

The review findings hitherto show that digital accounting entrepreneurship has a significant role
in ensuring the sustainable performance of the rural MSMEs, especially for entrepreneurial
competency, marketing capability, knowledge sharing, financial resources, technology usage,
drive change and engagement, and individual competency is considered the most influencing
factors toward sustainable performance among the rural MSMEs in the world. MSMEs
entrepreneurs need to think of strategies to plan and control their cash flow to reduce the impact
of the pandemic crisis on their business. In Malaysia, various government agencies such as Unit
Peneraju Agenda Bumiputera, SME Corporation Malaysia, Tabung Ekonomi Kumpulan
Usahawan Niaga, (TEKUN), Nasional, Bank Pertanian, Rural Entrepreneurship Development
Division, Jabatan Kemajuan Masyarakat (KEMAS), Department of Youth and Sports, Cradle
Fund Sdn Bhd, and other agencies had collaborated with the Ministry to provide financing and
coaching program for the aspiring and existing entrepreneurs.

The objectives of the program are to assist MSMEs’ entrepreneurs who want to expand
their business, create job opportunities and increase the income of the rural population,
encourage youth to choose entrepreneurship as a career of choice, finance new entrepreneurs,
and establish sustainability in skills development. The entrepreneurs are urged to be more
proactive in developing their business and aiming to market their products and services up to the
international level. Recently, Prime Minister Tan Sri Muhyiddin Yassin announced to launch of
the 'MyDigital - Malaysia's Digital Economic Framework' which is expected to transform the
county into a digital economic platform by 2030. The digital economy is expected to contribute
22.6% to the country's GDP. At the same time, the plan also aims to open 500,000 job
opportunities in the digital economy. It includes ideas and plans to improve digital literacy,
create high-income jobs, make banking and finance business easier and more organized, provide
virtual educational access to our children and bring medical facilities to remote towns. The
initiative will complement the country's national development policies such as the Twelfth
Malaysia Plan and Shared Prosperity Vision 2030 which emphasizes equitability of outcome
through initiative considering the constraints on the achievements of groups or individuals and
includes the Malaysia Digital Economy Blueprint.

Thus, the National Policy on Industry 4.0 policy is developed to create a comprehensive
ecosystem to support the adoption of IR4.0 and to coordinate the existing resources such as talent
and labor, financing, infrastructure, and others as access to smart technologies. The adoption of
IR4.0 influences various industries, especially MSME, in enhancing efficiency and productivity
level. The Department of Youth and Sports has provided a platform for entrepreneurs to acquire
online marketing techniques, to explore online business through practical exposure, to discover
online business techniques, and to provide entrepreneurial exposure and education to the
MSMEs’ entrepreneurs who were interested in becoming a digital entrepreneur. As the global
economy continues to grow with the advancement of internet communication technology, many
entrepreneurs are taking the opportunity to become digital entrepreneurs by exploring online
businesses to help their businesses grow using the digital platform. This digital platform can
inspire new creativity with new technologies, markets, and opportunities.

In a conclusion, this study will expose new perspectives on the digital accounting
entrepreneurship competency model to the rural community and provides the latest information
to the government and stakeholders to create the best strategies for MSMEs’ entrepreneurs'
business. The impact of technology on the business is inevitable, and for the MSMEs, it is
crucial to accept the emerging market conditions and dynamic business environment or invest in
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the digitization of business and the integration of new technologies into their business models.
Besides, it shows how digitalization is transforming entrepreneurship and the new venture
creation process thanks to digital technological innovation and new venture creation taking place
in the digital industry. The digital economy is expected to play an important role in encouraging
inclusion and alleviating poverty by reducing information asymmetries for poor or rural workers,
thus fostering entry into the productive labor force. Hence, a study of business sustainability
strategies during the Covid-19 crisis is necessary. This finding, therefore, warrants a more in-
depth analysis to develop a digital accounting entrepreneurship competency model.
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