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Abstract   

The objective of this research is for analyzing and describing matters that affect the willingness of the 

community in the DKI Jakarta in paying the zakat. This is done through a theoretical model of knowledge, 

attitude, religiousness, motivation, and income of the Muslim community in their payment of the zakat. This 

model will specifically empirically test the direct effects of knowledge, attitude, motivation, religiousness, and 

income of the Islamic community to the impacts of the willingness of the Islamic community in paying the 

zakat. This research is conducted by taking a total of 430 Islam community members as research objects in  5  

region  of DKI Jakarta,  by using the purposeful sampling technique. The total of respondents as the research 

population is 430 persons. For interpreting and analyzing the data, the analytical technique used is the Structural 

Equation Model (SEM) using the AMOS software. The result of the hypothesis testing has verified that the 

factors of knowledge, attitude, religiousness, motivation, and income of the Muslim community have 

significantly increased their willingness to pay the zakat. Also the model used in this research is acceptable and 

is valid, as indiccated by the appropriateness index, all of which have met the requirements. The results of this 

study indicate that there is the potential for increasing the zakat revenue through increasing the 

willingnes/interest of the muzakki to pay the zakat, as such increased interest is affected by the increasing 

knowledge, attitude, religiousness, motivation, and income of the muzakki.  This has increased the conviction 

that the zakat has a very strategic function in the economy of the state, namely as one of the instruments for 

distributing wealth and increase the wellbeing of society as a whole. 
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1. Introduction 

The syariah economy has continued to grow and develop in Indonesia. This is indicated by the increasing public 

awareness of  the need for carrying out economic activities that are line line with the syariah norms.  Aside from 

the success story of the syariah banking and finance, there are also various criticisms, namely that the syariah 

economy should not be confined to the banking and finance industry.  There  are still many other syariah 

economic aspects, such as the syariah based business activities, the islamic consumption behaviour, including 

the islamic philatropic behaviour. One of the rules in Islam that are related to social relations is the zakat. The 

concern of Islam to handle  the problem of the poor, and to avert that  wealth should not circulate only among 

the rich, is also to enhance the sense of brotherhood between the haves and non-haves, by nurturing the religious 

spirit by expressing these concerns in economic terms (Al Munawar, 1997). Islam with its muslim vision and 

syariah paradigm has the role of a khalifatullah fil Ardhi, intrinsically abhors unemployment and poverty. If the 

problem of unemployent cannot be resolved then it will have adverse repercussions for human the individual 

and for the community in general. Allah SWT has made the human being as the khalifah on earth, and Allah 

SWT has also provided everything on earth for being managed for meeting all of their needs (Qardhawi, 2005). 

Zakat is one of the mandatory obligations for the muslim people. In addition for the cleansing of wealth,  zakat 
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also has a social function, as can be seen from the distribution of the zakat, encompassing eight groups of the 

asnaf samaniyah), namely the poor (fakir miskin), amil, muallaf riqab, gorim, fisabilillah and the ibnu sabil. 

These eight goups, is on a syara basis, people who are entitled to receive the zakat. This is one of the ways of 

Islam to eradicate poverty (Yafie, 1994). Zakat is the manifestation of social concern, which averts or at least 

reduces the excessive accumulation or conglomoration and the circulation of wealth only among the rich.Among 

others by reducing the gap between those with excessive wealth and those with deficient wealth.Therefore it is 

very important to  distribute economic empowerment of the poor in order to attain an Indonesian nation that is 

sovereign, prosperous and that has a noble character through the enhancement of social consciousness, that 

averts or at least prevents the excessive or conglomoration of wealth only among the rich. One way is by 

reducing the gap between the have and the have-nots of wealth/assets In that respect it it necessary, through 

zakat,  to economically empower the poor people in order that the Indonesian nation could become souvereign 

and prosperous and have a noble character. In that context, the role of the distribution of the zakat is a 

determining aspect. This implies the importance of the Islamic law as part of the national law, considering that 

87.21% of the total population are muslims. As such,  each policy of the government must have a direct impact 

on the muslim community of Indonesia. Conseqently, law Number 38 of 1999 on the Zakat management has 

been ratified by President Habibie (Zulfahmi, 2007). The ulamas have agreed that any muslim who has excess 

wealth has the obligation to give the zakat through channels that have been set by Allah SWT. According to 

Yusuf al-Qardawi, the importance of the zakat in Islam is closely intertwined with two dimensions, namely the 

ubudiyah and the ijtima’iyyah waiqtishadiyyahi (social economy) dimensions. The dimension of the ubudiyah 

can be found in 82 ayats, in which Allah SWT explains zakat as always in conjunction with the shalat in the Al-

Quran. For this reason Yusuf al-Qardhawi stated that the shalat is the pillar of the religion and that zakat is the 

lighthouse of the religion (Qardhawi, 2009). In Islam the wealth of a person contains the right of Allah SWT. 

This right is known as the zakat. Zakat refers to the wealth/asset that must be spent upon having met the 

conditions as set by religion and channeled to people who also have already been determined. Zakat is a form of 

a unique ibadah. In addition of having a vertical dimension, namely the relation to Allah (hablun minallah), the 

zakat also has the horizontal dimension (hablun minannas), for alleviating the burdens of the destitute. Allah 

SWT has warned that we must not neglect the wealth/assets that Allah has given. As one of the rukun Islam, the 

zakat is fardlu’ain. In the Al-Quran the zakat obligation is equally important as the shalat obligation. However, 

in reality this third rukun Islam has not yet been practiced the way it must be. 

The issues that have arisen pertaining to the practice of zakat are among others : first, expansion of the scope of 

wealth that are subject to the zakat; second, the professionality of its management; third, its just distribution. 

Other issues that have arisen are: the low trust of the people towards the zakat institution; the low understanding 

of the public on the zakat; and what incomes must be subject to the zakat (so far only the zakat fitrah is known); 

the lack of transparency of the zakat managers; the not yet intensive socialization (publications of information); 

the double-tax issue; and the economic condition that is not yet stable (Qardhawi, 2001). The Islam community 

is still reluctant to give the zakat, infaq, and sedekah, due to among others they have not yet feel its benefits. 

They only see the receivers (musttahiq) who directly feel the benefits of the zakat (Saefuddin, 2008). For 

muslims, zakat is one of the rukun Islam that must be implemented. They recognize that the zakat is mandatory 

sedekah that as a pillar of Islam must be practiced. A muslim who neglects the zakat is regarded to be deficient 

in his/her muslim obligations, so that a muslim must be charitable person. A person who claims himself as 

muslim but is stingy is being questioned about his faith to Allah SWT.  Stinginess in this respect is defined as 

neglecting the zakat.  In this context the zakat is concerned about social welfare or the welfare of others. 

Therefore, Islam deems the payment of zakat as having an economic value in terms of social welfare. For a 

muslim, zakat is not solely a manifestation of his/her care for the poor, but is regarded as having a very strategic 

function in the economic system, namely as the instrument for distributing wealth. An exemplification of zakat 

being an instrument for distrubuting wealth is during the governance of the Islamic khalifah period. Al-

Qardhawi said that in the 10 years  era of Khalifah Umar bin Khatab various regions (provinces) had applied the  

Islamic laws, wherein the muslim people had benefited a period of prosperity. This was vindicated by the 

absence of not one poor person who was entitled to the zakat. Likewise during the governance of Khalifah Umar 

bin Abdul Aziz.  In his book of Sirah Umar bin Abdul Aziz, Ibnu Abdil Hakam revealed that all of the people 

were at that time living in prosperity (Qardhawi, 1993). Currently, the zakat has not yet been able to empower 

the community, not to mention its still inability to enhance prosperity of society, This is in spite of the 
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tremendous potential of the zakat in Indonesia. The reserach results of he Center for the Study of Religion and 

Culture (CSRC) of the UIN Syarif Hidayatullah Jakarta in conjunction with the Ford Foundation, show that the 

total amount ZIS  funds is around 19.3 trillion rupiah per year, of which Rp 5.1 trillion is in the form of goods, 

and Rp 14.2 trillion in the form of cash. Out of such big  funds, one-third (Rp 6.2 trillion) originate from zakat 

fitrah, with the remaing of Rp 13.1 trillion originating from wealth zakat (Abubakar, Irfan & Chaider S, 2006). 

The potential of the zakat in Indonesia, by using simple calculation is very high as exemplified by the available 

macro estimates. The estimate could be done from the total number of the work force in Indonesia. If the 

proportion of  mulims in the work force   is 87%  of the total number of the work force of 111.97 million, , then 

the total number of muslins in the work force is 97.4 million persons. The report of the IMZ (Indonesian 

Magnificence of Zakat) study, in 2011 there are  23,676.263 muzakkis in Indonesia, with the cumulative total in 

West Java is   4,721.101 persons, in Est Java is  2,871.741 persons, in DKI Jakarta is  2,467.677 persons, in 

Central Java is  2,181.139 persons, in Banten is  1,324.908 persons, and in North Sumatra is  1,094,889 persons. 

The major portion (60.6%) of the muzakkiare males, even though one cannot idsregard the potential of female 

muzakkis (39.4%). It should also be noted that the majority of the muzakkis are in the 25-59 years age bracket  

(26.1% are in the  25-34 years bracket, 25% in the 35-44 bracket, and 26% are in the 45-59  bracket  (IMZ, 

2011:9). To facilitate the discussion of the reearch result, it is necessary to define the problem. The problem 

formulation is as follows: 

• What is the effect  of knowledge of the Islamic community in DKI Jakarta on the willingness to pay the 

zakat? 

• What is the effect of attitude of the Islamic community in DKI Jakarta on the willingness to pay the 

zakat? 

• What is the effect of the religiousness of the Islamic community in DKI Jakarta on the willingness to 

pay the zakat? 

• What is the effect of the motivation of the Islamic community in DKI Jakarta on the willingness to pay 

the zakat? 

• What is the effect of income of the Islamic community in DKI Jakarta on the motivation to pay the 

zakat? 

• What is the effect of income of the Islamic community in DKI Jakarta on the willingness to pay the 

zakat? 

• Generally, the objective of this study/research is to decribe matters that affect the 

motivation/willingness of the community in DKI Jakarta to pay the zakat. Specifically, this study is 

aimed at revealing : 

• For analyzing the effect of the knowledge of the Islamic community in DKI Jakarta on the willingness 

to pay the zakat. 

• For analyzing the effect of attitude of the Islamic community in DKI Jakarta on the willingness to pay 

the zakat. 

• For analyzing the effect of the religiousness of the Islamic community in DKI Jakarta on the 

willingness to pay the zakat. 

• For analyzing the effect of motivation of the Islamic community in DKI Jakarta on the willingness to 

pay the zakat. 

• For analyzing the effect of income of the Islamic community in DKI Jakarta on the motivation to pay 

the zakat. 

• For analyzing the effect of income of the Islamic community in DKI Jakarta on the willingness to pay 

the zakat. 

2. Literature Review 

The command for obligating payment of the zakat was acquired in Medinah on the month of Syawal of the 

second year of the hijrah of Rasulullah SAW. The obligation occurs after the obligation of the Ramadhan fasting 

and the zakat fitrah. The zakat begun to be obligated in Medinah because the Islamic community had started to 

be formed, and the obligation was meant to direct the Muslim community, namely as verification of their social 

solidarity, in the sense that the rich people who pay the zakat are eligible to become muslims.  When the muslim 

community were still in Makkah, Allah SWT had already stated in the Al-Qur’an the payment of wealth that 

was not yet called zakat but is the obligation to pay the infaq, namely to those who have excess wealth are 

obligated to those in need, with the amount depending on what they are willing to pay, naturally such 

willingness being subject to the degree of their faith (Muhammad, 2002). Kanji, et all (2011) have tested the 

effect of worship, knowledge, of zakat, wealth or income, role of the ulama, credibility of the institution of amil 
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zakat and the role of the government, that have partially effected the motivation to pay the zakat.  The testing 

results have shown that the factors of worship (ibadah), zakat knowledge, wealth or income, role of ulamas, 

credibility of the amil zakat institution have a positive  partial effect and significantly affected the motivation to 

pay the zakat, while the role of the government has no positive and significant effect to the motivation to pay the 

zakat. Rouf (2011) has tested the effect of faith, religiousness, and income to the willingness of the community 

to pay the zakat. The results show that faith, religiousness, and income significantly affect the willingness of the 

community to pay the zakat. Mus'ab (2011) has tested the effect of religiousness, income level, and service to 

the willingness/motivation of the muzzaki to pay the zakat. Results of the tests show that religiousness, income 

level, and service have affected the motivation of the muzakki to pay the zakat maal.  Huda, Rini, Mardhoni and 

Putra (2012), in their research of various zakat issues was aimed at finding out the effect of attitude, subjective 

norms, and control of behaviour to the motivation of the muzakki to pay the zakat. This research had involved 

247 muzakkis responding to 300 questionnaires. By using a double linear regression method for the analysis of 

data, the research found that attitude and behaviour as control variables, have a significant positive to the 

variable of motivation of the muzakki, whereas the subjective has no effect. The variables of attitude, subjective 

norms and behaviour controll have respectively the weight of 4.62%, 2.88%, and 8.5% to the motivation 

variable of the muzakki. The total contribution weight of attitude, subjective norm and the controll variable of 

behaviour for the muzakki is 16%. This indicates that 84% of the motivation of the muzakki to pay the zakat is 

affected by other variables that are not analyzed in this research. Effect of the zakat to income is one of the 

issues that have emerged among the syariah scholars, with various opinions among them on the matter (Abu 

Bakar and  Abdul Rashid, 2010). The objective of the paper is to identify factors that can affect the Muslim 

behaviour to the zakat to income. Academicians from three faculties at the International Islamic University 

Malaysia (IIUM) were used as sample in this study. They were sent questionnares  that they themselves have 

developed that require them to show their level of agreement on certain factors that can affect them in the 

payment of the zakat to their income. On the basis of the average ranks in payment of zakat, the findings show 

that social, religious, and economic factor that dominate other relatively egotistical factors. In the majority of the 

Malaysian states, the collection of the zakat is the third largest after the zakat to work income and zakat to 

business.  Nevertheless, the zakat collection, including zakat at savings, is still not yet satisfactory (Azman and 

Bidin, 2015). Previous empirical evidence have reported that there are many factors that affect the individual in 

the paymet of the zakat. This study is aimed at finding out the variables that affect the individual in payment of 

the zakat at savings, namely the relation between the variables of attitude, reference group, religiousness and 

credibility of the company that are felt and the compliance to zakat at the savings. The data is analyzed by using 

the double regression analysis. The data are collected from 80 muslim employees who are employed at the 

Universitas Utara Malaysia. The findings show that all variables have significant effects to the compliance to 

zakat at the savings. 

3. Research Methodology 

Research designs are distinguished on the basis of the nature of the scientific exploration, nature of explanation, 

and method of scientific finding (Ferdinand, 2011). Research design on the basis of the nature of scientific 

exploration is directed at exploring and developing parts of certain sciences that are expected can contribute to 

the body of knowledge. This research design can be in the form of basic research and applied research. 

Population refers to the area of generalization that have certain quality and characteristics that have been applied 

before. On the basis of such quality and characteristics, the population can be understood as an individual 

groupor as an observation object that at least has one same characteristic (Cooper & Emory, 1996). Population 

in this research is the muslim community in DKI Jakarta, in 5 (five) regions, namely the municipalities of West 

Jakarta, East Jakarta, North Jakarta, South Jakarta, and Central Jakarta.   

4. Result and Discussion 

The whole model testing is conducted by using analysis of the Structural Equation Model (SEM), that is also 

used for analyzing the proposed hypothesis. After analyzing the validity of the indicators that form latent 

variables that have been tested by the confirmatory factor analysis, then the next step is analyzing the Structural 

Equation Model (SEM) as the full model.  Analysis of results of the data processing at the SEM full model stage 

is conducted by carrying out the fitness test and the statistical test. Results of the data processing for analysis of 

the full model of the SEM are presented in the following diagram. 
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Diagram  1. Results of data processing for analysis of the SEM Full Model 
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Testing of the SEM model is aimed at seeing the fit of the model. The testing to the goodness of fit of this full 

model is conducted by the same method as in the testing of the confirmatory factor analysis (CFA) in testing the 

goodness of fit of thye model for estimating exogeneous and endogeneous variables.  Testing of the hypothesis 

of he model shows that this model fits the data used in the study, as shown in the following table: 

Table 1: Results of Suitability of the  Structural Equation Model (SEM) 

Goodness of Fit 

Index 

Cut Off Value Results of the 

Analysis 

Evaluation of 

the Model 

Chi Square < 479,347 

(5%,430) 

268,570 Good 

Probability ≥ 0,05 0,394 Good 

RMSEA ≤ 0,08 0,007 Good 

GFI ≥ 0,90 0,954 Good 

AGFI ≥ 0,90 0,943 Good 

TLI ≥ 0,95 0,998 Good 

CFI ≥ 0,95 0,999 Good 

Source: The primary data is processed in 2016 

 

Results of the data processing analysis show that all construct used for forming the model of the study in the 

process of analyzing the full SEM model have met the good of fit criteria. The probability value of this analysis 

is less than the level of significance of 0.394 namely 0.05 greater, indicating that the null hypothesis stating that 

there is a difference between the population covariance matrix and the population covariance matrix being 

estimated is rejected. This implies that there is a difference between the population covariance matrix and the 

population covaraince being estimated and thereby this model cannot be accepted. Other indices on 

appropriateness of the model, such as GFI (0,954), AGFI (0,943), TLI (0,998), CFI (0,999), RMSEA (0,007) 

provide sufficient confirmation for accepting the undimensionality of the hypothesis that the above indicators 

can reflect the latent variables being analyzed.  

Results of the testing of the multivariate normality yields a critical value of 6.937 which is greater than the 

border value of ±2.58, in other words it is greater that the set level of significance. Thereby, the used research 

data has met the normality of data requirement. In other words, the data in this study has been normaly 

distributed.  The hypothesis testing is conducted on the basis of results of the data processing in the study by 

using the SEM analysis. Generally, this hypothesis testing is conducted by analyzing the value of the critical 

ratio (CR) and the value of the probability (P) as results of the data processing compared with the required 

statistical definitions. The value of the required critical ratio is greater than 1,96 and the value of the required 

probability is less than 0.005. If results of the data processing meet such requirements, then the proposed 

hypothesis in the study is declared acceptable.  

The hypothesis testing in this research will discuss in detail and in stages in accordance with the stages of the 

proposed hypothesis. The last section will discuss the general conclusions to the problem and scope of the study 

and the significance of the hypothesis on the basis of the available statistical data. This study proposes five 

hypotheses, and the full discussion is presented below: 

Table 2: Hypothesis Testing    
Estimate S.E. C.R. P Label 

Motivation <--- Income .295 .075 3.949 *** 
 

Willingness <--- Motivation .208 .054 3.834 *** 
 

Willingness <--- Knowledge .242 .053 4.535 *** 
 

Willingness <--- Attitude .269 .056 4.803 *** 
 

Willingness <--- Religiuosness .129 .056 2.294 .022 
 

Willingness <--- Income .382 .081 4.697 *** 
 

Source: The primary data was processed in 2016 

Table 3: Conclusion of the Hypothesis Testing 

Hypothesis Testing Result  

Hypothesis 1  The higher the knowledge of the Islam Community in DKI Jakarta, 

the higher the willingness to pay zakat. 

Accepted 

Hypothesis 2  The higher the attitude of the Islam community in DKI Jakarta, the 

higher the willingness to pay zakat. 

Accepted 

Hypothesis 3 The higher the religiousness of the Islam community in DKI Jakarta, 

the higher their willingness to pay the zakat 

Accepted 
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Hypothesis 4  The higher the motivation of the Islam community in DKI Jakarta, 

the higher the willingness to pay the zakat. 

Accepted 

Hypothesis 5 The higher the income of the Islam community in DKI Jakarta, the 

higher the motivation to pay the zakat. 

Accepted 

Hypothesis 6 The higher the income of the Islam community in DKI Jakarta, the 

higher the willingness to pay the zakat. 

Accepted 

Source: Results of Analysis and Data Processing, 2016 

5. Conclusion 

A Muslim person is required to know the zakat.  Sufficient knowledge on the zakat will affect the attitude of the 

muzakki to pay the zakat in the appropriate manner. Basically, the amanah bestowed by Allah SWT in the form 

of wealth, is that therein is a portion of other persons that is mandatory be spent/given by a Muslim person. A 

minimum knowledge of the zakat will result in the inadequate interest to pay the zakat. The higher the 

knowledge on zakat will enhance the awareness of the muzakki to pay the zakat that in turn will increase the 

revenue of the zakat. Attitude affects the inclination of a person towards possible outcomes.The more favourable 

the possible outcome then the stronger the willingness to carry out a certain behaviour, and conversely the less 

favourable the possible outcome then the weaker the willingness to carry out that certain behaviour. 

Religiousness pertains to the relations of human being to Allah that is Mighty Powerful, Mighty Compassionatte 

and Mighty Forgiving that results in the willingness to comply with His Intention and to avert His Prohibitions. 

Religiousness in Islam is not only realized in the form of ritual dedications but also in the form of other 

activities. As a holistic system, Islam induces its followers to practice their religious duties in an integral 

manner. Awareness to implement the zakat has not yet been accompanied by adequate knowldge on the zakat, 

specifically if compared to the implementation of the other duties such as the sholat and fasting. The inadequate 

understandiing on the types of wealth that are subject to zakat payment and understanding on the mechanism for 

paying the zakat in line with with the syarta Islam have resulted in implementation of the zakat duty becoming 

very dependent on the respespective individuals. Sources of income can be in material forms such as land and 

can also be in non-materials forms, such as employment or can also be in both forms. Thus inncome is classified 

into remuneration, salary/wage and profit.  Islam obligates that the zakat be paid froim wealth also from income. 

The level of income can determine the level of zakat paid.  The higher the income earned the higher tghe zakat 

that must be incurred by a Muslim person. A high level of income is expected to increase the willingness to pay 

the zakat. Generally results of this empirical study have shown that those variables (knowledge, attitude, 

religiousness, motivation, and income) affect the willingness of the community to pay the zakat. From the 

hypothesis testing, it is verified that all of the variables positively affect the willingness of the community to pay 

the zakat. It can be concluded that considering that the majority of the Indonesia populations are Muslims, then 

the payment of the zakat is an obligation that is contained in the third of the rukun Islam. Thereby stakeholders, 

including the government must endeavour, through various ways, to optimize payments of the zakat in order to 

be able to enhance thw welfare of communities specifically in DKI Jakarta and generally in Indonesia. 

Normatively, religion has created a system for directing the pious behaviour of man. Religious education must 

be able to meet the basic needs, namely the need for meeting the religious objective for contributing to the goal 

of realizing a religious life. In this respect, there is a need for understanding the concept of religion in a holistic 

manner and not merely confined to carrying out the ritual/syariah dimension. The Amil Zakat Institution (LAZ) 

must more intensively distribute the zakat in the form of productive zakat for community members who want to 

engage in micro business undertakings, specifically at locations where the muzakki have their residence that 

subsequently can enhance the awareness of the community on the importance of the LAZ, thereby gradually will 

enhance confidence in the LAZ. 
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